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Item 7.01 Regulation FD Disclosure.

 
On September 10, 2014, and September 11, 2014, Vuzix Corporation (the “Company”) will make a presentation at the Rodman and Renshaw
Annual Global Investment Conference and the Aegis Capital Corp. conference, respectively. A copy of the presentation is furnished herewith
as Exhibit 99.1.

 
This Form 8-K and the information attached herewith shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange
Act of 1934, as amended (“Exchange Act”), nor shall it be incorporated by reference into a filing under the Securities Act of 1933, as
amended, or the Exchange Act, except as expressly set forth by specific reference in such a filing.

 
Item 9.01 Financial Statements and Exhibits.

 
(d) Exhibits

 
99.1 Presentation of Vuzix Corporation

 

 



 

 
SIGNATURES

 
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its

behalf by the undersigned hereunto duly authorized.
 
 
Date: September 10, 2014 VUZIX CORPORATION  
    
 By: /s/ Paul Travers  
  Paul Travers  
  Chief Executive Officer  

 

 

 
 



P aul T ravers P resident V uzix C orp. ( O T C Q B  : V U Z I) C orporate O verview  S eptem ber 2014

 



 

2 C autionary N ote R egarding F orw ard L ooking S tatem ents C ertain statem ents included in this presentation m ay be considered forw ard - looking . A ll statem ents in this presentation that are not historical facts are forw ard - looking statem ents . S uch statem ents involve know n and unknow n risks, uncertainties and other factors that m ay cause actual results, perform ance or achievem ents to be m aterially different from  those im plied by such statem ents, and therefore these statem ents should not be taken as guarantees of future perform ance or results . We m ay use w ords such as “expects,” “anticipates,” “intends,” “plans,” “believes,” “could,” “seeks,” “estim ates,” and variations of such w ords and sim ilar expressions in identifying forw ard - looking statem ents . T he forw ard - looking statem ents include statem ents concerning : our possible or assum ed future results of operations ; our possible or assum ed future results of operations ; our business strategies ; our ability to attract and retain custom ers ; our ability to sell additional products and services to custom ers ; our cash needs and financing plans ; our com petitive position ; our industry environm ent ; our potential grow th opportunities ; expected technological advances by us or by third parties and our ability to leverage them  ; the effects of future regulation ; and the effects of com petition . T hese statem ents are based on our m anagem ent’s beliefs and assum ptions and on inform ation currently available to our m anagem ent . It is im portant to note that forw ard - looking statem ents are not guarantees of future perform ance, and that our actual results could differ m aterially from  those set forth in any forw ard - looking statem ents . D ue to risks and uncertainties, actual events m ay differ m aterially from  current expectations . F or a m ore in depth discussion of these and other factors that could cause actual results to differ from  those contained in forw ard - looking statem ents, see the discussions under the heading "R isk F actors" in the C om pany’s annual report on F orm  10 - K  filed by V uzix C orporation and other docum ents the C om pany’s files from  tim e to tim e w ith the S E C  . V uzix disclaim s any intention or obligation to update or revise any forw ard - looking statem ents, w hether as a result of new  inform ation, future events or otherw ise, except as required by law  .

 



 

3 V uzix B ackground • F ounded 1997 - Worldw ide O perations • L eading supplier of Wearable display technology • C ornerstone IP  and P atent P ortfolio - 39 patents and 10 patents pending • E m ployees - 30 total w ith 12 engineering staff • A w ard - w inning T echnology and D esign - Im m ersive V iew ing, V irtual R eality, A ugm ented R eality • World - C lass T eam  w ith G lobal P artners - T echnology, C hannel, Manufacturing, C ontent, A pplications • R evolutionary N ew  P roducts - S m art G lasses for Mobility and V ideo headphones • P ublicly traded O T C Q B :V U Z I

 



 

4 Wearable T echnology from  E nterprise to E ntertainm ent T he Wearable T echnology R evolution: • A B I R esearch forecasts the w earable com puting device m arket w ill grow  to 485 m  illion annual device shipm ents by 2018 • More than 75 m illion of these w ill be w earable display, creating a > $15 billion product category • G artner G roup states: “ In 2017, sm art glasses m ay begin to save the field service industry $1B  per year” S m art G lasses

 



 

5 V uzix C E O  P aul T ravers F eatured on F ox B usiness’ O pening B ell w ith Maria B artirom o R ecorded A ugust 2014 – available at: http :// w w w .executiveinterview s.com /delivery/v1/m ini/default.asp?order= U 15738U S

 



 

6 Why Wearable D isplays? T he S olution ▪  V ideo glasses afford big screens in a com pact, w earable package ▪  Wearable interactive displays can connect the cloud to the real w orld (A R ) ▪  T he perfect hands - free m obile phone display screen for private view ing anytim e, anyw here T he C hallenges – B ut its not easy to do w ell ▪  Make them  look and feel like regular eyeglasses ▪  Make them  H D , sm art and see - through

 



 

7 V uzix is a Industry L eader w ith E xtensive E xperience C urrent L ine of Wide S creen V ideo G lasses ▪  75 inch virtual screens ▪  A ll digital H D MI electronics ▪  F ull 3D  B lue - ray support ▪  V irtual R eality G lasses ▪  Includes head tracker ▪  L im ited by technology to standard definition, today C E S  Industry A w ard - Winning P roducts L ast 10 Y ears N ext G en V ideo H ead P hones ▪  D em oed at C E S  14 and w on tw o aw ards ▪  H D MI 3D  and stream ing WiF i ready ▪  D esigned for P C , C onsole, S m artphone ▪  720P  - highest resolution w ith largest F O V  at 55+  degrees (F ront row  of theater) ▪  A R  &  V R  A pplication ready w ith tracking, audio, m icrophone, cam era ▪  H igh precision optics for gam ing to w ork ▪  F ully im m ersive video or V R  experience

 



 

8 V uzix M100 S m art G lasses F eatures – F ocused on E nterprise • H ands - free w earable display, com puting &  com m unications platform  • WQ V G A  digital see - through display • 1080p cam era • E arbud &  Microphone • Inertial S ensor • C om pass &  G P S  • V oice R ecognition • G esture R ecognition • WiF i &  B luetooth • S afety and P rescription G lass m ountable • U p to 8 hours of use • B ased on A ndriod O S  • R uns thousands of A ndroid apps

 



 

9 M100 S oftw are D eveloper C om m unity:

 



 

10 …. A nd G row ing • P artnerships from  stream ing video to sales channels and the developer com m unity

 



 

11 A pplications F or S m art G lasses A nd A ugm ented R eality R eal T im e, H ands F ree, Info on T ap, Im age/V ideo C apture, S can C ode R eading and More…

 



 

12 S m art G lasses for Warehouse and Inventory Managem ent S A P  in action at B osch A N D  B echtle Installations A s easy as 1 - 2 - 3 - 4 D one! 1 - S can in 2 - S can source 3 S can product 4 S can handler * C an be as m uch as 2 x faster and significantly m ore accurate 5 D one

 



 

13 S A P  and V uzix : T he future of F ield S ervice S A P  has m ultiple applications in final test and about to release for the M100 Warehousing to F ield S ervice http:// w w w .youtube.com /w atch?v= U lpG D rS m g38

 



 

14 B uilding E co - S ystem  and T aking O rders N O W!

 



 

15 N T T  D ocom o C om m ercial U se L anguage T ranslation V isual and V oice F acial R ecognition and F ace T racking O pen Mobile A lliance

 



 

16 T he F  orm  F  actor N eeds Im provem ent for the Mass Markets • O ne of the m ost frequent questions I get: When w ill V uzix finally hire a fashion ID  firm ? Its not that easy • C onventional refractive and reflective optics sim ply have lim its C onventional O ptics for V ideo V iew ers &  G am ing F irst C ell P hone C onventional O ptions for S m art G lasses C arl Z eiss - C inem izer S ony - H MZ  E pson - Moverio G oogle - G lass K opin - G olden - I O culus - R ift

 



 

17 B ut S m art G lasses are just getting started Mass Market

 



 

18 N ew  A pproaches are needed; Waveguide O ptics • Waveguides are a revolutionary w ay of m oving light Im age is injected into a 1.4m m  thin w aveguide like a fiber optic N ot bent through bulk m aterial like conventional optics • P rovides a significant im provem ent in Mass, cost, volum e, sim plicity and optical perform ance • C onventional O ptics Waveguide O ptics

 



 

19 P urpose built Waveguide O ptics for fashionable S m art G lasses • N ew  R ochester m anufacturing facility operational 9/2/2014 • P roprietary N ano - Im printing for L ow  C ost Manufacturing • H D  very thin optics w ith large F O V s • E asily scalable to m ass m arket levels

 



 

20 A  D ay in the L ife of C loud C onnected Y ou… http://sidv.co/author/sid/ Im ages: S iddharth V anchinathan

 



 

21 V uzix first w aveguide solution M2000A R  for enterprise • F irst w aveguide based solution • R uggedized for industrial applications • 720p display and 1080p cam era • M2000A R  – currently H D MI connection • P rogram m able electronic shutter adjusts for indoor/outdoor use

 



 

22 S m art G lasses – B  S eries for E nterprise and C onsum er • V uzix Waveguide based optics engine • F irst binocular fashion - w ear sm art glasses com ing m id 2015 • H ands - free operation by voice and gesturing • R un apps onboard or on a paired A ndroid or iO S  device • qH D  displays and 1080p cam era • Wireless connectivity w ith integrated pow er • T rue eyeglass styling w ith electro - tin t

 



 

23 S m art G lasses – B  S eries H D  G am ing/V iew ing S m art G lasses – M S eries 2000 – 2012 T o R ecap: 2015 w ill com plete a transition to S m art G lasses and H D  B ulky L egacy S olutions 2015 F orw ard A  S tep C hange in T echnology G oing F rom  B ulky F ootball H elm ets to F ashionable G lasses

 



 

24 G oing to Market G lobally • U S  – Multi - year history w ith D irect accounts and m ajor national distributors • E ME A  – D istributors and V A R s in 30+  countries • Web store w ith fulfillm ent and w arehouses in U S , U K , E U , and Japan • A pple.com  has offered in over 22 E U  countries • E xploring new  m arket sectors and geographic licensing • E xclusive M100 S m art G lass partnership w ith L enovo for C hina starting F all 2014

 



 

25 Interim  F inancial D ata – 6 m onths ended June 30 *N um bers in thousands excluding E P S  6 Mths June 30, 2014 6 Mths June 30, 2013 T otal S ales $ 1,522 $ 1,439 C ost of S ales 913 744 G ross Margin 609 695 O perating E xpenses 2,527 2,509 O perating (L oss) (1,918) (1,814) Interest and O ther - 155 - 485 G ain (L oss) on D erivative V aluation 3,824 - 294 N et Incom e (L oss) $ 1,751 $ (2,593) E arnings (L oss) P er S hare (D iluted) $ 0.15 $ (0.73)

 



 

26 B alance S heet *N um bers in thousands June 30, 2014 D ec 31, 2013 A S S E T S  C ash $ 1,971 $ 310 A ccounts R eceivable 166 215 Inventory &  P repaids 978 1,155 C urrent A ssets 3,115 1,680 N et F ixed A sset &  Intangibles 1,726 1,182 T O T A L  A S S E T S  4,841 2,862 C urrent L iabilities 3,115 3,661 L ong - term  D ebt 1,237 203 D erivative L iability - L ong term  1 8,961 12,036 T otal L iabilities 13,313 15,900 S hare C apital 26,069 23,254 (D eficit) - 34,541 - 36,292 S tockholder’s E quity (D eficit) - 8,472 - 13,038 T otal L iabilities &  S tockholders’ E quity $ 4,841 $ 2,862

 



 

27 C apitalization T able R ecent E vents : • 705,196 w arrants exercised from  during first 6 m onths of 2014, w ith cash proceeds of $1,586,691 • C onvertible debt of $3,000,000 issued on June 3, 2014 – 5%  coupon, due June 2017 • P ricing resets features on rem aining w arrants and convertible debt driving derivative liability valuation S ecurity A verage E xercise P rice A s of June 30 , 2014 C om m on S hares - O utstanding – 10,315,141 P referred S tock – – C onvertible D ebt ( excludes interest ) $2.25 1,333,343 Warrants - O utstanding $2.74 6,363,211 O ptions - O utstanding $9.72 214,518 F ully D iluted 18,226,213

 



 

28 V uzix O bjectives • R eleasing new  features for M100 industrial users that include N uance based voice control local and 44 languages, touch - less 3D  gesturing, line of fashion prescription eyew ear and safety glass m ounts • O pening A pp store for M100 E nterprise and P rosum er apps • L aunch G en 2 M100 O S  and applications to expand and im prove features including iO S  version • B ringing up volum e m anufacturing of M100 in C hina S eptem ber 2014 • S upport sales of >  1000 M100s per m onth, w ith lots of extra capacity for grow th • C om plete design and dem onstrate fashionable eyeglass form  factor using w aveguide optics • C om plete developm ent w ork and tooling for introduction of video headphone m odel in early 2015

 



 

29 E xecutive Managem ent P aul J. T ravers, F ounder and P resident and C hief E xecutive O fficer More than 25 years experience in the consum er electronics field, and 20 years experience in the virtual reality and virtual display fields w ith V uzix being his third successful startup G rant R ussell, E V P  and C hief F inancial O fficer O  ver 30 years experience leading in the consum er electronics industry w ith experience such as co - founding A dvanced G ravis C om puter, the w orld’s largest P C  and Macintosh joystick m anufacturer at the tim e D an C ui, V ice P resident of S ales and B usiness D evelopm ent O  ver 30 years of sales and m arketing experience focused on introducing leading edge products on a global basis

 



 

30 V uzix Investm ent H ighlights • A cknow ledged as one the w orld leaders in S m art G lasses, established over the last 20 years, and at the front end of m arket opportunities in the billions of dollars • E xtensive cornerstone IP  and technology base in w earable displays and sm art glasses • S trong R & D  plan and product roadm ap to com m ercialize its next generation technology for both V uzix and potential third party O E Ms and licensees • E xperienced team  w ith a clear vision of the im portant role that m obile displays w ill play in the future • L enovo C hina exclusive sales &  m arketing partnership • Multiple application partners like S A P  Warehousing and F ield S ervice

 



 

31 T hank Y ou D E MO S

 

 


